)

Nestle f ;

Good Food, Good Life 3 '
NEesTLE USA
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Nestleusa.com

DESCRIPTION Named one of “The World’s Most Admired Food Companies” in Fortune magazine for eighteen
consecutive years, Nestlé provides quality brands and products that bring flavor to life every
day. From nutritious meals with LEAN CUISINE® to baking traditions with NESTLE® TOLL
HOUSE®, Nestlé USA makes delicious, convenient, and nutritious food and beverage products
that make good living possible. That’s what “Nestlé. Good Food, Good Life” is all about.
Nestlé USA, with 2014 sales of $9.7 billion, is part of Nestlé S.A. in Vevey, Switzerland — the
world’s largest food company with a commitment to Nutrition, Health & Wellness — with 2014
sales of $100 billion. For product news and information, visit Nestleusa.com or
NestleNewsroom.com.

Nestlé USA has more than 23,000 employees and includes:

Nestlé Baking

Nestlé Beverage

Nestlé Confections & Snacks

Nestlé Dreyer’s Ice Cream Company
Nestlé International Brands

Nestlé Pizza

Nestlé Prepared Foods Company

PARENT COMPANY Nestlé USA is owned by Nestlé S.A. of Vevey, Switzerland — the world’s largest food
company with a focus on Nutrition, Health & Wellness.

ANNUAL SALES 2014 sales of $9.7 billion

POINTS OF INTEREST o Today, Nestlé’s leadership in the food industry is evident just about everywhere people
go to enjoy food — from grocery aisles to convenience store shelves, as well as in club
stores, restaurants, hotels, schools and stadiums across the country. Proven food
experience, wide-ranging resources and constant research fuel Nestlé’s growing family
of brands. For example, food trends, time-saving cooking tips and new meal solutions
are constantly being developed by the Nestlé USA Culinary Center, adding daily to
Nestlé’s ever-growing collection of delicious recipes.
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http://www.nestleusa.com/
http://www.nestlenewsroom.com/
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POINTS OF INTEREST e Our “good living” philosophy also extends into the community. At Nestlé, we believe

(ConNT) that for a business to be successful in the long term it has to create value for society.
We call this Creating Shared Value, and it is a fundamental part of our business
strategy. Through employee volunteer programs, partnerships with non-profits, and
support of health and wellness organizations and initiatives, Nestlé USA regularly
contributes to the communities where we live and work.

e Web site resources:
o Nestleusa.com
o NestleNewsroom.com

Named one of “The World’s Most Admired Food Companies” in Fortune magazine for eighteen consecutive years,
Nestlé provides quality brands that bring flavor to life every day. From nutritious meals with LEAN CUISINE® to
baking traditions with NESTLE® TOLL HOUSE®, Nestlé USA makes delicious, convenient, and nutritious food and
beverages that make good living possible. That’'s what “Nestlé. Good Food, Good Life” is all about. Nestlé USA, with
2014 sales of $9.7 billion, is part of Nestlé S.A. in Vevey, Switzerland — the world’s largest food company with a
commitment to Nutrition, Health & Wellness — with 2014 sales of $100 billion. For product news and information, visit
Nestleusa.com or Facebook.com/NestleUSA.

FOR MORE INFORMATION CONTACT:
Edie Burge
Phone: (818) 551-3284
Email: Edie.Burge@us.nestle.com
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